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(Determination of Customer Satisfaction and Engagement)
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3.1 2 (3) A laiflawala(Dissatisfaction)
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3.2 ﬂ':"maﬂﬁ'wzl'mgﬂﬁﬂ (Customer Engagement)
1. WARAUTIULAZNITNHUARUNAT (Product Offerings and Customer Support)

3.2 A (1) WARNMIA(ProductOfferings)
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3.2 11 (3) ﬂﬁi'ﬁ?’lLLuﬂgﬂﬁ’l(Customer Segmentation)
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2. ﬂﬁiﬁ%ﬁdﬁ?ﬁuﬁuﬁuéﬁ'ﬂzﬂﬂﬁﬁ (Building Customer Relationships)
3.2 2 (1) 9ANITAMNANNRS(Relationship Management)
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